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Abstract  Different from the traditional architect's subjective thinking planning business mode, the current design thinking based on 
consumer perspective has been extensively discussed. Based on the perspective of consumer behavior, we analyze and evaluate the spatial 
behavior characteristics of Gulangyu leading road. Firstly, we describe the spatial distribution of activities and the characteristics of the 
accessibility of each space in the activity, and find the typical path of the consumers in the visiting space combination by cluster analysis. 
Comparing the existing commercial distribution with typical path difference, we analyze the existing street space from the angle of spatial 
syntax, and we also reveal the relationship between the commercial business, the building space and the consumer behavior pattern. The 
research is helpful to deepen the cognition of the law of commercial business, and to enhance the vitality of commercial space.
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Spatial Behavior Characteristics and Business Format Analysis: 











































































图1   鼓浪屿龙头路现状


























































































从 集 成 度 分析图中可以看出，道 路与道 路
的交汇点集成度显著较高，但在12-19区域














































































































































图4    消费者活动停留点
图5    空间行为网络图
图6    全局集成度
图7    局部集成度
图8    可视域分析
图9    消费者停留点统计
图10   停留时间和消费金额叠合
图11   典型路径提取





































表2   不同迭代数量对比 
效评价，可以扩展到其他类似的旅游区商业
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